
Hello



We are a Bristol based, women owned, SME 
who specialise in the design and production 
of exceptional live events, exhibitions and 

experiences around the world.

Introduction



We would love the opportunity 
to work with you...
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About Us



A strategic and creative agency specialising in the design and management 
of exhibitions, events and brand experiences.

Part of Istoria Group, an independent collective of sister agencies with 
complementary skill sets and a fantastic collaborative spirit, based in the 
same studios.

From our warehouses in UK and USA, and global partners in Asia and 
South America, we deliver live exhibition projects around the world. 

Our diverse portfolio spans industries from pharmaceutical and biotech to 
aerospace and defence, as well as apparel, media and cultural institutions.

Who we are

About Us



When Ignition was founded 12 years ago, 
the vision was to create a different kind of 

company that puts people and planet before 
profit and deliver great work for our clients.

Ignition is delighted to have been awarded 
Creative Agency of the Year 2019, along 

with Best Employer and Best Eco Company.
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We are a team of thinkers, strategists,  
designers and project managers partnering  
with our clients to envision, create and deliver  

the ultimate experiential event, exhibition  
or congress, anywhere in the world.
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Meet our team

Our team comprises Strategists,
3D Designers, Graphic Designers,
Artworkers and Production Specialists,
Account Managers, Project Managers, 
Logistics and Warehousing Experts.
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We are proud of our dedicated and 
talented team; for us it is all about 

perfecting the customer experience.
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And we’re all passionate about design!
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About Us

Founded on the principles of sustainable design and absolute 
professionalism, we innovate, create and deliver meaningful 
exhibitions, events and experiences around the world.

We bring together exceptional strategic thinkers, creatives 
and project managers to give our clients and their brands the 
highest level of quality, creativity,visibility and measurability.

Our Ethos



We embrace technology but we believe even 
more in the power of the human to human 
experience. We put people at the heart of 

everything we do: you, your delegates, your 
customers, and our own in-house teams.
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Our Ethos

Our original vision was to create a highly 
creative and sustainable exhibitions and 
events company that would balance people 
and profit against environmental impact to 
make a positive difference.

We were the 1st company in the world, in 
our sector, to be awarded ISO 20121 – the 
International Standard for Sustainable Events. 
We have now become advocates in our field 
of sustainability.
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Awards

BRISTOL LIFE AWARDS

Best Creative Agency

Winner

EN ELITE AWARDS

Best Eco Supplier

Winner

EN ELITE AWARDS

Best Employer

Winner

GREAT PLACE TO WORK AWARDS

UK’s Best Workplaces Top 20

Winner

PORTABLE MODULAR AWARDS

Best International Design 

Shortlisted

WORLD EXHIBITION STAND AWARDS

Best Stand at a Healthcare Event – Roche

Winner

AEO EXCELLENCE AWARDS

Sustainability Award

Finalist

BUSINESS LEADER AWARDS

Green Business of the Year

Finalist

BUSINESS LEADER AWARDS

Employer of the Year

Finalist

LLOYDS BANK NATIONAL  
BUSINESS AWARDS

Employer of the Year

Finalist

LLOYDS BANK NATIONAL  
BUSINESS AWARDS

Exporter of the Year

Finalist

 

EXHIBITOR MAGAZINE’S PORTABLE 
MODULAR AWARDS

Best International Design

Finalist

EN ELITE AWARDS

Best Design & Build Company  
(> £5m turnover)

Finalist
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• ISO 20121 – Sustainable Event Management
• ISO 14001 – Environmental Management 
• ISO 9001 – Quality Management
• Cyber Essentials – In the process of completing the certification

Memberships

Certifications

About Us



Our recent research trips have taken us around the 
world, from Geneva to Texas to Tokyo. It inspires us  
to apply the latest trends and insights across the 
industry sectors we work in.

Research Visits

Geneva Motor Show
At a show where theproduct is the star of theshow it is important for thearchitecture of exhibits toenhance or amplify thebrand's they represent.Most of the larger brandnames occupied perimeterstands utilizing wall space,with 360 degree standsbeing made up of shortwalls housing lesscommercially knownbrands such as carcustomization brands, fuelbrands supercars andnewly launched car brands.

SXSW
South By Southwest dedi-cates itself to helping crea-tive people achieve their goals. Founded in 1987 in Austin, Texas, SXSW is best known for its conference and festivals that celebrate the convergence of the interactive, film, and music industries. The event, an essential destination for global professionals, fea-tures sessions, showcases, screenings, exhibitions, and a variety of networking opportunities. SXSW proves that the most unex-pected discoveries happen when diverse topics and people come together.

Unbound LND

unbound returns to London 

to bring together rich sourc-

es of innovation from 

across Europe. Brands, 

corporate executives and 

investors come together to 

meet with Europe’s most 

disruptive start-ups to forge 

partnerships and explore 

new opportunities.

A global showcase bringing 

together more than 5,000 

founders, entrepreneurs, 

investors, corporate & 

brand executives and 

thought leaders, it connects 

you with sources of innova-

tion from around the world. 

Truly cross-industry, 

unbound London is the 

bridge between business 

and the world’s digital and 

technological pioneers.

Using a clean minimal palette to convey a luxury lifestyle. Interjected with

wooden tones and their design journey/awards of their products to show

innovation and a passionate conception, fully presenting the Lexus

lifestyle, portraying the stand to be far more than just cars.

About Us



Opinion and Thought Leadership

Industrial symbiosis – 
making a permanent 
difference in a 
temporary world
What can we, as an industry, learn from whisky distilleries in Scotland, road building in the East Midlands and an industrial park in Denmark? On the face of it, you wouldn’t think it would be much – but in fact, these are all excellent examples of industrial symbiosis in action.

Industrial symbiosis means that surplus resources generated by an industrial process are captured and then redirected for use as a new input into another process, providing a mutual benefit. The crucial difference between recycling and industrial symbiosis is the creation of benefits on both sides – “industrial symbiosis challenges the business world to operate in the same way as the natural eco-system where everything has a place and function, and nothing goes to waste”. This means that instead of viewing waste as a problem to be fixed, it becomes a potential source of value for another industry or business.
Industrial symbiosis is not new: for example, seventeenth century whisky producers in Scotland quickly realised that by reusing the oak casks that brought sherry to their ports from Spain, they had found a cheap source of an important raw material. It made no economic sense to send the casks back empty to be refilled, and oak was much in demand for ship-building in the UK and therefore very expensive: the additional benefits gained in terms of flavour were only discovered afterwards.

Exhibition design 

trends in the baby 

and child sector

If the words ‘baby and child products’ make you think of bright, primary colours and huge 

amounts of plastic, you might not be seeing the whole story.  With more than 1,200 

exhibitors from 50 countries and around 22,500 trade visitors, Kind & Jugend is the 

largest show in the baby and child sector, so it’s fair to say that it provides a good 

representation of current trends. As our design and build teams recover from their 

sterling work on the Vital Baby and Elvie stands at the show, we asked them to tell us 

what they saw.

While there’s still plenty of rainbow brights around, many of the stands featured large 

expanses of plain colour in more subdued palettes to create a more restful feel. 

Whether it was the restricted palette of blues on the Tega Baby stand or the bolder 

Farrow & Ball-style colours at Inglesina, many stands used plain colourwith light touch 

details to draw the eye without fuss.

Against these plain backdrops, we saw some really creative ways of displaying products 

or engaging visitors: Doddle and Co’s tactile wall of rubber sunshines and clouds echoed 

their range of soothers, while Sleepyhead eschewed traditional stand walls in favour of 

layers of fabric at different lengths to create an inviting, softly-lit space. Another lovely 

detail was Inglesina’s wire clouds, that seemed almost to float without supports.

Many of the materials used were natural and/or industrial rather than plastic or vinyl. 7AM 

and Sparkle Group both used concrete laminate finishes to good effect while Koelstra’s 

industrial-style stand combined scaffolding poles with plain timber for a stripped-back 

look. Anais used minimal black text beautifully on their raw plywood plinths while Lassig’s 

open layout featured plants as well as timber for an informal but inviting space.

What made many of the stands work so well were the small details: open sightlines 

across the Baby Bjorn stand to draw visitors in, while Sebra Interiors employed really 

creative approaches to merchandising to create fun encounters throughout their stand. 

The Munchkin stand – always an eye-catcher – featured tantalising glimpses of the 

interior through the outside corners to create interest and excitement.    

Five of the best - 

Design books for 

Christmas

As we get closer to Christmas, only the most organised 

of us in the office has finished their Christmas shopping. 

So if you’re like most of us and still wondering what to 

buy for some of your friends or family, we’d like to 

suggest that a book or two is never an 

unwelcome present.

Design books are often as beautiful as they are useful, 

so we did a quick straw poll around the office to find out 

what design books our team are hoping to find in their 

stockings this year.

1. The Politics of Design – A (Not So) Global Manual for 

Visual Communication: this pocket sized little manual 

examines cross-cultural design in an approachable and 

engaging way and is a fantastic resource for anyone 

working on global projects.

2. Happening 2 – Design for Events: A beautiful book 

showcasing photographs of some of the most inspiring, 

unusual and memorable event designs from around the 

world. Great for sparking ideas.

3. Can Graphic Design Save Your Life? – We mentioned 

the recent exhibition at the Wellcome Trust about 

pharmaceutical design in a previous post, but if you 

couldn’t make it then the accompanying book is just as 

good and explores how visual communications can 

persuade, inform and protect us all.

Five of the best - digital 
tech for babies and children

At our recent visit to Kind+ Jugend, one of the key 

themes was digital innovation: not just in products 

aimed at parents, but also many designed for children to 

engage early with the world of technology. These 

newest generations are growing up in a world where 

technology is not just prevalent but ubiquitous, and 

there were many ideas and products that aimed to give 

them the tools to navigate the world of tech efficiently 

and safely.

So here are the five best things we’ve encountered 

recently about digital technology for the rising 

generations:

1. Is VR safe for children? An interesting discussion of 

the issue

2. Will your children play with AI friends? The Medical 

Futurist looks at the horizon for baby and child tech
3. Learning to code will be as basic and essential as 

reading for the coming generations – here’s a great 

roundup of the 17 best STEM toys to teach kids to code

4. Some of the innovations for parents are pretty amaz-

ing – and not cheap!
5. And finally, the Nurture Pod – would you? Thankfully 

right now it’s only an art installation, but it raises some 

interesting questions…
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Some of Our Clients
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Our Services

“People buy people. We are in the people business 
and well-known for always going the extra mile  
for our clients. That is why we live and breathe  
our ABCD service proposition – going Above  

and Beyond the Call of Duty.”

Sam Rowe, CEO, Ignition



We think fluidly between physical and digital spaces to design compelling brand experiences.

Exhibitions
We specialise in the design and 
management of national and international 
exhibitions, from one-off, bespoke exhibits 
to modular global programmes. From initial 
creative concept through to seamless on-
site delivery, we pride ourselves on our 
attention to detail, high creative standards 
and excellent client services.

Events
We deliver many types of events from  
half-day meetings to four day global 
conferences. Our diverse set of services 
ranges from modular to collective. This means 
we can help deliver anything and everything  
for our clients whether it is a seminar, 
symposium or large-scale congress.

Experiences
Interactive media has the power to  
elevate experiences from the everyday  
to the exceptional. We only use technology  
when it adds real value to a brand and not  
for the sake of it. This means we are platform  
agnostic, choosing technology based on the  
brief – whether augmented reality, mobile apps,  
multi-touch walls or presentation holographics.

Our Services

• Brand strategy

• Spatial and graphic design

• Content creation

• Data capture and analysis

• Production and installation

• Warehousing and logistics

• Project management

• Live and virtual events

• Event concept, development and delivery

• Content creation

• Print and production management

• Speaker and delegate management

• Venue sourcing

• Logistics

• Project management

• Virtual reality

• Augmented reality

• Mixed reality

• Multi-touch walls and tables

• 3D scanning

• RFID

• Transparent LED

Our Services



Ignition has a strong track record in 
delivering powerful work which is 

commercially successful and cost conscious 
whilst enhancing brand identity and 

creating real visual impact.

Our Process



1. 
Listen
We listen with the intent to understand. You, 
your brand, your products, your services, 
and what you are trying to achieve. Only by 
understanding your objectives, can we pro-
actively collaborate and inspire you to deliver 
great results.

4. 

Refine
During the concept design stage we will create 
up to 3 creative routes for you to choose your 
preferred option for refinement. We will then 
produce the technical drawings ready for 
manufacture or build.

2. 
Discover
We like to understand why you do the things 
you do and why you are at your chosen event. 
That way we can offer the best solution for how 
to achieve your desired outcomes.

5. 
Build
We will project manage and deliver every  
aspect of your project, whether it is a bespoke 
design at a single exhibit or a multi-event global 
corporate programme. We also take care of all  
the logistics and utilise our own teams to deliver, 
store and ship.

3. 
Design
Building on our cross-industry experience, 
our design process starts and ends with you 
and your clients. Our designs need to tell your 
brand story and take your clients on a journey. 
We work with you to create an environment 
that builds trust and drives business through 
awareness, information, learning, and interaction.

6. 
Evaluate
We believe that we are all only as good as our  
last piece of work. It is important for us to 
measure, evaluate and learn from every 
experience. We work with you to set measurable 
targets at the outset and recommend additional 
ways to measure success. 

Our Process – Going the Extra Mile

Our Services
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Exhibition

Industry

Country

Stand Size

Farnborough, Paris and  
Avalon Air Shows

Aerospace & Defence

UK, Australia and France

120sqm – Chalet

Case Study 01 / Pilatus

Design Deliverables Stand Design, Graphic Design, 
Artwork, Manufacture, Shipping, 
Instillation and Dismantle, Project 
Management, Warehousing

Work



Case Study 01 / Pilatus

The Challenge
Founded in 1939, Pilatus is a privately owned Swiss 
aircraft manufacturer. Ignition partners with Pilatus 
across flagship Airshows including Farnborough,  
Paris and Avalon.

The Solution
Across all projects, we strive to tell the Pilatus story,  
be the ‘eye catcher’ of the show by leveraging the  
Pilatus image and diversifying from the competition, 
whilst still facilitating the practical booth requirements. 

At the 2017 Avalon Airshow in Australia, we featured 
a full scale replica of their new PC-24, the world’s first 
ever business jet for use on short unprepared runways. 
Showcasing the jet as the principle feature with a clean 
and simple structure allowed the featured aircraft to 
speak for itself.

Bringing a touch of Swiss Precision  
to Airshows around the world 

Work
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Case Study 01 / Pilatus

Work



Work



Team Leader, Pilatus

“Thank you for your perfect organization.  
The internal feedback from our VP’s and staff 
was very positive. Pilatus is so proud to have 

Ignition as our partner. Thank you again to  
your team for the golden organization.”

Work



Exhibition

Industry

Country

Stand Size

Farnborough Airshow

Aerospace

UK

120sqm

Case Study 02 / Etihad

Design Deliverables Stand Design, Graphic 
Design, Manufacture, 
Shipping, Installation 
and Dismantle, Project 
Management, Warehousing

Work



Case Study 02 / Etihad

Creating a prestigious chalet that  
stands out at Farnborough Airshow

The Challenge
National airline of the United Arab Emirates, Etihad Airways 
approached Ignition to design and install a 120sqm chalet at 
Farnborough Airshow that would emulate the luxury of their first 
class lounges and continue to position them as a leading player  
in the airline industry.

The Solution
The chalet was designed, manufactured and installed in three 
weeks from start to finish using the highest specification of 
materials ever used at Farnborough Airshow. Marble floors and 
mosaic tiled bathrooms coupled with bespoke furniture and 
lighting provided Etihad with a luxurious on-brand experience  
for their visitors. 

The Results
During the show, the airline placed one of the largest aircraft 
orders in the history of commercial aviation. The total deal for 
up to 205 wide-body and narrow-body planes was worth 
approximately $43 billion.

Work



Exhibition

Industry

Country

Stand Size

Design Deliverables

EBACE 2018 – Pitch

Aerospace

Switzerland

50sqm

Brand Strategy, Stand 
Design, Marketing,  
Graphic Design

Case Study 03 / Euro Jet



Creating a hospitality experience  
for a 10 year anniversary

The Challenge
Leading provider of aircraft ground support services, Euro Jet planned 
to celebrate their 10 year anniversary at EBACE 2018. Euro Jet wanted 
a hospitality experience rather than an exhibition stand to celebrate 
this important milestone including a bar to host 80 people, private 
meeting room to accommodate up to six people and more.

9

© Ignition 2018

Euro Jet EBACE 2018

Personable environment

2.6.

1.

3.

1. Euro Jet map Illuminated European map of Euro Jet’s key locations. This 

space can also be utilised as a timeline to illustrate Euro Jet’s 

achievements across the years. Inset literature section offering 

Euro Jet printed material.

2. Concierge style reception
Visitors directed to bar or VIP lounge. Exclusive invitations can be 

presented to member of staff for either free drink or discount.3. Bar seatingHigh level bar atmosphere. Visitors can enjoy a drink while 

speaking with on-booth representatives about the company 

offering (outlined in literature).
4. VIP meeting loungeFor exclusive visitors with prearranged meeting times. This is  

a relaxed space to talk with clients about service offerings  

or a catch up with loyal customers, for up to 5 persons.5. VIP high meetingMeeting table and high seats positioned away form main traffic 

flow, private meeting space for up to 3 persons.6. VIP barInformal bar seating for causal meetings.7. Branded totemHigh level wall for Euro Jet branding. For further thought, this can 

also be used as a marketing opportunity for a large screen with 

brand messaging.

4.

7.

Hospitality experience

The Story

5.

19
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Euro Jet EBACE 2018

Exploded Drawings

VIP seating pod for five

Stylish comfortable seating

Relaxed meeting environment

Informal meeting space for three

High table and stools

Feature lighting

Bespoke 10 year logo

High level impact

Location map wall

Literature wall inserts

Low level VIP privacy

Illuminated location 

feature points

High level impact wall

Logo high visibility

Texture wall mounting 

Distinctive flooring zones

Visual grounding to stand

High traffic capacity maintenance

Literature storage 

The key elements that make up your stand

Case Study 03 / Euro Jet

Work



Case Study 03 / Euro Jet

Insight
As designers, our role is one of story tellers. We work collaboratively 
with our clients to help conceive and refine their vision and articulate  
it imaginatively into touch points, channels and experiences.

13
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Euro Jet EBACE 2018

Moodboard

A monochromatic palette with an injection of texture

Elegant lighting and subtle use of gold



35
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Euro Jet EBACE 2018

Appendix – Extra marketing ideas

Commemorative artwork in space

Team up with an aerospace artist to create a 

commemorative artwork on Euro Jet’s 10 year 

anniversary, hand out signed postcard copies to your 

clients and prospects. E.g. Artist Forest Stearns laser 

etch the side panels of satellites and rockets that are 

launched into space with inspiring artworks.

Interaction and telling your story

Bring your successes to life in a meaningful and 

interactive way. Allow clients and prospects to discover 

more about you in a fun way. E.g. postcards of your 

achievements over 10 years, and interspersed with a 

surprise prize, like a signed copy postcard by an artist.

Short video of your CEO

Create a short video of your CEO talking briefly about 

your history but focus on where you are heading in the 

future ‘The Next 10 Years’. You could live stream this 

and make it available on demand afterwards. Develop 

a celebratory e-blast including the aforementioned 

video. That way you can track open rates and add to 

measuring your success at EBACE. 

Timelines and more

Interactive timeline

Create an interactive timeline celebrating 10 years that 

should also be visible on your website.

Create a commemorative #

Create your own hashtag for the event and encourage 

clients and prospects to post selfies with their 10 year 

wishes on social media. It is easy to track and another 

simple way to measure success.

Solution
As part of their 10th anniversary celebrations, we created a hospitality 
experience, including a VIP area and an ambient bar that can work as 
a day time exhibit but transforms into a party environment at night. 
We suggested circus performers on the night of the celebrations and 
inventing their own 10 year cocktail to make the celebrations even  
more memorable.

Case Study 03 / Euro Jet

Work





Marketing Manager, Euro Jet

“Our CEO said that this is how a design brief 
should be approached, and that you really 

thought about the project as a whole and as an 
experience, not just created a design. And you 

involved us every step of the way.”

Work



Case Study 04 / Roche

Exhibition

Industry

Country

Stand Size

Global Molecular Diagnostics
Exhibition and Event Programme

Healthcare

Global

18sqm – 200sqm

Design Deliverables Stand Design, Graphic
Design, Artwork, Digital
Content Management,  
Project Management

Work



Case Study 04 / Roche

The Challenge
Roche Molecular Diagnostics develops, manufactures and supplies a 
wide array of innovative medical diagnostic products, tests, platforms 
and technologies. Having previously managed events and exhibitions 
in-house, we were approached to provide event project management 
and design expertise to deliver clean, high-impact exhibition stands  
that stand out among competitors. 

The Solution
Taking a design-heavy approach across spatial and graphic, we have 
worked to bring Roche’s profile across their calendar of global events 
and exhibitions to life. This has included working across multiple 
practice area and sub-brands. 

Working with a trusted build company that Roche have used many 
times, we detail the overall design and material specification for each 
stand ensuring a high-impact and on brand result. 

The Results
Through sharing our design resources with the client, they have been 
able to reuse global messaging and materials at a local level leading to  
a healthy ROI. 

Event project management  
and design expertise

16
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Roche ISBT 2018

Concept 02 - World Market Moodboard
- World market
- Lifestyle / cultural imagery- Food market hall- Central communal point on booth- Angled screens to create food stall look

- World fair / expo

5
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Roche ISBT 2018

Concept 01a - Museum / Curated (Linear) Sketches

Work
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“It has been a pleasure partnering with the Ignition 
team who have delivered a unique booth concept 
under very challenging timelines. No wild ideas 

seemed impossible to implement and l was stunned 
by the quick responsiveness and professionalism.  
It feels like a great match to work with a team that 

is creative and open to new ideas.”

Ysabelle Knill, Associate International Product Manager, RBSS,  
Roche Diagnostics International Ltd

Work



Case Study 05 / Eli Lilly and Company

Exhibition

Industry

Country

Stand Size

Global Exhibition Programme

Pharmaceutical

Global

Varied

Design Deliverables Stand Design, Graphic Design,
Artwork, Print Production
Management, Manufacture,
AV Management, Digital
Content Management, Signage
and Wayfinding, Shipping,
Installation and Dismantle,
Project Management,
Warehousing

Work



Case Study 05 / Eli Lilly and Company

Successfully delivering a global exhibitions, 
symposia and events programme

2
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ASCO Verzenio Architecture

High-Level  Pathways

The curved banners currently proposed can be adapted 

to create a focal point or zone dedicated to the Verzenio 

experience

Integration and enhancement of existing architectural language

Sweeping form leads visitors on journey

Creating a new high level presence to feature W as a fluid brand. 

6
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ASCO Verzenio Architecture

Circular Walkway

A circular walkway creates a dynamism and fluidity to help traffic flow

Continuous curved pathway to create the idea of a cycle or pipeline

By creating high level structure and sightlines through to the 

central store creates a level of intrigue and anticipation for the 

rest of the stand.

The Challenge
Eli Lilly and Company is one of the world’s largest pharmaceutical 
companies dedicated to creating and delivering innovative healthcare 
solutions. Ignition is the partner for their global exhibitions programme, 
symposia and events.

Working across every practice area from oncology to diabetes, each with 
their own look and feel, Ignition face the challenge of maintaining brand 
consistency, identifying cost efficiencies and reducing unnecessary waste. 

The Solution
Leading the entire calendar of events from design to project management, 
warehousing to reporting, we have created a highly interactive, memorable 
visitor experiences with a focus on adaptability, efficiency and re-usability. 

The Results
Our design work has been highly creative but also fit-for-purpose – taking 
full advantage of the flexible modular kit system which maximised reuse  
and reconfiguration while creating impact and ROI at every turn.

Work



Case Study 05 / Eli Lilly and Company

180 
Exhibitions

12
Therapy Areas

16
Countries

11
Symposia

Work
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“You have an exceptional team across the board in 
the US and UK. We are very lucky and grateful for 

you all as our single global congress supplier. I am so 
proud of the partnership and trust that we have with 
each other’s teams. It makes coming to work every 

day so much more enjoyable! We truly appreciate the 
value and partnership that Ignition provides to our 

team and to Lilly’s customers.”

Andrea David, Global Congress Strategy & Process Owner,  
Eli Lilly and Company

Work



Case Study 06 / Beyond the Bean

Exhibition

Industry

Country

Stand Size

Major Global Coffee Shows

Hospitality

Countries across Europe, 
Middle East and Asia

50sqm

Design Deliverables Stand Design, Graphic Design,
Artwork, Print Production
Management, Manufacture,
AV Management, Signage
and Wayfinding, Shipping,
Installation and Dismantle,
Project Management,
Warehousing

Work



Case Study 06 / Beyond the Bean

The Challenge
Beyond the Bean offer everything you need for a coffee bar – except the beans 
and machines. The team required a stand design and exhibition kit to showcase 
their products and create a strong brand presence at their two flagship shows – 
Café Culture in London and World of Coffee in Rimini. 

Both stands were different sizes with Café Culture having a large back wall and 
Rimini being an island stand that was open on all four sides. Having previously 
explored the corporate look as well as a series of themed styles, our challenge 
was to design something that was professional, whilst still portraying a sense  
of fun and brand personality. 

The Solution
By designing a modular kit, we were able to create two completely different 
designs that utilised the same kit of parts which reduced the need for new  
build elements.

At each event, Beyond the Bean ran live demonstrations which we helped  
to capture using several Go Pro cameras that were mounted around the booth 
at different angles, which was then played on a large 2x2 seamless plasma wall. 
In between demonstrations the screens went to a corporate video  
and in Rimini the demonstration counter turned into a DJ booth!

The Results
Projecting the live demonstrations made the stand far more dynamic and helped 
to add a level of professionalism and sophistication to the demonstrations, 
engaging with the attendees both on and off the stand.

Creating a roaming hospitality space that  
reflects the brand’s position as a market leader

Work
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Case Study 07 / Science Museum

Exhibition

Industry

Country

Who Am I? Gallery

Museum

UK

Design Deliverables Stand Design, Graphic  
Design, Artwork, Manufacture,
AV Management, Digital
Content Management, 
Shipping, Installation  
and Dismantle, Project 
Management, Experiential 
Design

Work



Case Study 07 / Science Museum

Engaging interactives to communicate  
human emotions and health 

The Challenge
The Science Museum attracts over 2.5 million visitors each year 
and is one of the largest museums in the world.

Ignition won a contract to redevelop two interactives for the  
Who Am I? Gallery which is the Science Museum’s popular and  
award-winning biomedical gallery that opened in 2000.

The Solution
The first of our interactives was about ‘Recognising Emotions’ and the 
second was ‘Staying Alive’ which conveyed how genes, environment  
and life choices affect health. These fun interactives were designed  
in-house and to increase the educational quality of the exhibits,  
scientific information was layered.

The Results
We successfully struck the balance between fun and educational, and 
received great recognition and acclaim from both the Science Museum 
and visitors alike. 

Work
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“It was such a pleasure working with Ignition,  
a dedicated, creative and proactive team, and 

lovely people too. We are really pleased with the 
two interactive exhibits they created for the new 

‘Who Am I?’ Gallery at the Science Museum.  
Thank you for all your hard work.”

Jenny Wong, Who Am I? Gallery – Science Museum



Case Study 08 / The North Face

Exhibition

Industry

Country

ISPO

Outdoor Products

UK

Design Deliverables Stand Design, Graphic  
Design, Artwork, Manufacture,
AV Management, Digital
Content Management, 
Shipping, Installation  
and Dismantle, Project 
Management, Experiential 
Design

Work



Case Study 08 / The North Face

Delivering an experience to  
both engage and inform

The Challenge
We worked with a leading marketing agency to develop a unique 
exhibit stand for The North Face at ISPO in Munich, Germany.

The Solution
Two experience pods were designed to generate brand presence 
and act as an educational tool for visitors. The ultimate aim was 
to provide an overview of the mechanics behind new, technically 
advanced products in an engaging and informative manner.

The Results
Working to a loose vision, we realised the creative ambitions of  
the brief turning an initial concept into a physical reality. 

Work



Case Study 09 / Lafarge Holcim

Exhibition

Industry

Country

Multiple

Building - Cement

US

Design Deliverables Stand Design, Graphic
Design, Artwork, Print 
Production Management, 
Manufacture, AV 
Management, Digital
Content Management, 
Signage and Wayfinding, 
Shipping, Installation 
and Dismantle, Project 
Management, Warehousing

Work



Case Study 09 / Lafarge Holcim

Work



Exhibition

Industry

Country

Multiple

Technology

Global

Design Deliverables Stand Design, Graphic Design,
Artwork, Content and 
Production Management, 
Manufacture, AV 
Management, Signage 
and Wayfinding, Shipping, 
Installation and Dismantle, 
Project Management,
Warehousing

Case Study 10 / Cedia

Work



Case Study 10 / Cedia

Work



Events

Events



Ignition facilitates an international 
platform for experts, professionals, 

researchers and academics to 
discuss current practices.

Events



Our event project management team is made up  
of dedicated event organisers with collectively over  
30 years’ of experience. All our Project Managers  
are APMP accredited.

We work with advisors across many areas to  
implement and successfully deliver national and  
global event programmes.

We work with our clients from the outset with brief  
take meetings where we define objectives, budgets, 
agree timelines and set project, publicity and 
communication plans. 

We formally invite speakers and liaise with them to 
organize their personal logistics. We communicate and 
manage deadlines for receipt of content, biographies 
abstracts and presentations.

We fully brand events using our in-house team of 
dedicated and innovative designers who develop 
concepts tailored to each event. Using the approved 
concepts we then create and produce event collateral 
including signage, flyers, programme books and digital 
content, such as Delegate Management System apps  
and e-blasts. 

We liaise with stakeholders and external partners as well 
as sub-contractors, to ensure projects run effortlessly to 
an exceptionally high standard. This includes managing 
onsite logistics, audio visual requirements and on-site 
evening receptions and dinners. 

Throughout planning phases we hold weekly team 
meetings with clients to update on project timelines  
and budget.

On-site we manage full event delivery including 
rehearsals. We also carry out post event reposting  
and budget reconciliations. 

 We run all our events to time, cost and quality with 
exceptionally high standards and outstanding client  
and speaker feedback.

Overall Ignition has extensive global experience and 
offers unparalleled customer service.

Ignition is committed to long-term partnerships 
providing operational excellence and proven project 
delivery. We are proud to be ISO 20121 (Sustainable 
Events Management) certified.

Events – What we do

Events



Events Services

• Client Liaison

• Budget Management

• Project Planning 

• Venue Sourcing

• Brand / Concept Development

• Website Creation Management

• Publicity Communication Plan

• Sponsorship Management

• Faculty/Speaker Management

• Abstract Management

• Delegate and Recruitment Management

• Logistics Management

• Materials Management

• On-site management

• Post Event Review
Events



Across
22

Countries

102,731
Total Attendees

Spanning
8

Therapy Areas

Individual events
range from

100 to 3,000
delegates

30 Years’ 
Collective Event 

Experience

Organised & 
implemented over

500
Events

Events – Fast Facts

Events



What our events clients have to say

I wanted to thank you once again – you 
have been so instrumental in making today’s 
symposium happen, and I very much appreciate 
your diligence and attention to detail. Your 
passion for your job is so evident in your work. 

Betsy Stiegelmeyer
Eli Lilly and Company

Chris Child
Eli Lilly and Company

Dr David Dempster
Eli Lilly and Company

Kristin Garvin
Roche Cervical Cancer Solutions

It was such a pleasure to work with all of you 
at Ignition and I look forward to doing even 
more in 2019. I really appreciate the support 
with EUROGIN. So far, I am hearing nothing 
but positive feedback. Thank you again!

Thank you for the fantastic handling of our 
recent and very successful satellite symposium 
at ESPE 2016. You were happy to handle the 
minutest detail and were totally professional 
and organised which meant that our faculty 
were ultra-responsive, making the process  
very easy.

Thank you very much all.  It is always  
a pleasure to work with the A-team.  
You are the best!

“

“ “

““

“
“

“
Events



We can help you with...



Events Planning



Venue Sourcing



Securing the Best Speakers



Delegate Management



Literature Creation



Print Management



Brand Experience



From Art Battles...



To Barista Competitions





“We work in partnership with you to 
transform your objectives into a strategy, 
and your vision into a reality. That is why  

we don’t just design an exhibition or event, 
we aim to excite and tell meaningful  

stories about your brand.”

Why Ignition?



Why Ignition?

• We are exhibition and event design experts.

•  Part of the Blue Flint Group, together with our sister agencies,  
we can deliver a total brand experience to our clients.

• Creative and strategic.

• No ‘house’ style, all our projects are different and bespoke to you.

• We design with the end user in mind.

• Deliver to agreed time frame and budget.

• We genuinely strive for excellence and offer exceptional levels of service.

• Specialist reputation working in highly regulated industries.

• We listen, with the intent to understand.

•  Pro-active and agile, our clients treat us as an extension of their  
marketing department.

• Deliver solutions that are unique to you and work commercially.

• We understand the importance of your product and service offering.

• Our clients say we are great people to work with.

• And we are all passionate about design! Why Ignition?



Supported Charities & Pro Bono Work

• Help for Heroes 

• The Royal British Legion

• Macmillan Cancer Report

• Holly Bush Animal Sanctuary

• LEWA Bursary Programme

• The Macular Society

• Pathway To Recovery

• Ataxia

• Wallace & Gromit’s Grand Appeal

• Ronald MacDonald

• Bristol Zoo

• Save The Children 

• The Penrod Society

• Back On My Feet

Why Ignition?



Ignition is proud to be part  
of the Istoria Group



About Istoria Group

Ignition is part of Istoria Group, a collective of 
creative agencies, with offices in the UK and US.

Whatever clients need across the creative 
spectrum, Istoria has a diverse set of teams 
with excellent skills and experience – from 
exhibitions, events and experiences to spatial, 
digital, graphic design and strategic marketing 
communications.

There’s no competition between our sister 
agencies, just a shared commitment to deliver 
our best work.

Exhibitions, Events  
and Experiences

Interior Design 
and Branding

Strategic Creative 
Communications



Istoria Group offers all of these creative skill sets...
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Specialist
Partners

Brand
Strategists

Project
Managers

Graphic 
Designers

Digital
Designers

Art
Directors Copywriters Artworkers Developers

Client
Services

Marketing
Strategists

Marketing
Specialists

Spatial
Architects

3D
Designers

Technology
StrategistsResearchers

UK
Specialists

Research 
Industry Trends 
Collaborations

VR / AR / Mixed
Reality

International
Marketing &

Communications
Experts 

(Research & 
Strategy)
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Together, we are The Home of Collective Creativity.

istoriagroup.com#CollectiveCreativity



Thank you

241 N.Pennsylvania Street 
Suite 200 
Indianapolis  
IN 46204 
+1 317 510 7880

Unit 1.1 Paintworks
Bath Road
Bristol
BS4 3EH
+44 (0) 1179 727 110 

T    +44 (0) 1179 727 110
E    hannahjardine@istoriagroup.com
W  ignitiondg.com

Ignition UK Studio US Office

Hannah Jardine
Business Manager


